PageUp People
crowns this year’s
award winners

Integrated Talent Management solutions provider, PageUp
People, announced the winners of the 2008 PageUp People
Awards at the Grand Hyatt in Melbourne on 12 November.

The gala dinner and awards ceremony, held at the con-
clusion of the PageUp People inaugural client conference,
recognised clients and partners in areas of excellence.

Among the winners of the 2008 PageUp People Awards
were:

* Salesforce for Most Creative Sourcing Strategy;

* NAB’s Graduate Management Team for Most Effective
Candidate Relationship Management Program;

¢ Glenda Smith from Melbourne Water for the Most Super
SuperUser Award;

¢ Thiess for Most Attractive Employer Brand, Coles for
Most Innovative Career Website;

¢ Just Group for Most Successful Talent Management
Strategy; and

¢ Hudson was awarded the Client’s Choice Award for Best
PageUp People Partner Organisation.

PageUp People CEO, Karen Cariss, commented that ac-
knowledging clients’ achievements across talent manage-
ment was a fitting way to conclude the client conference.

“After a solid day at the Talent2020 inaugural client con-
ference where clients and experts shared experiences
and predicted future trends of talent management, it was
fitting to award those clients who are leading the way and
already adopting some of the new generation practices
and strategies.”

Finalists for the 2008 PageUp People Awards were nomi-
nated by clients and later shortlisted by the PageUp Peo-
ple judging panel. i
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Global careers
— a reflection of

the times

With global economies
changing, specialist in global
recruitment, Michael Page In-
ternational, has launched a new
look website for international
candidates looking further afield
for their next caresr move, Www.
michaelpageinternational.com.

Michael Page International
has seen a marked increase
in professional and qualified
candidates considering mov-
ing to a different geographical
market for work and home.
Additionally, the recruitment
specialist has also seen an
increase in candidates wanting
the kudos of having interna-
tional experience on their CV.

To assist the ever increasing
demand from candidates
considering a global job search,
the site has been built with the
needs of the end-user at its fore.

“With so much happening in
the world’s economies, now is
absolutely the time to think about
whether a move abroad is for
you. Our new website makes
sure it gives users first class
and trusted guidance to help
them make an informed decision
on where to take their career
next”, says Marcus Sandmann,
Head of Marketing & Customer
Management for Asia Pacific.

The website is the culmina-
tion of many months’ research
and development and demon-
strates Michael Page Interna-
tional’s continued commitment
o providing a consultative
service. The site gives candi-
dates an overview on “Living
in...” and “Working in...” each
country, the facility to search
current vacancies and details
of the best contact for them.

As well as the international
careers focus, the site also
acts as the base for all Michael
Page International corporate
information. This provides
detail on the Michael Page
International group covering
business strategy, history and
a press room. In addition, the
site also encompasses the
use of video technology in
the “work for us” section.

Sandmann adds, “2008 has
been quite a year for Michael
Page International in terms of
growth as a business and the
sophistication of our internal and
external technologies. We now
operate out of 166 offices in 28
countries. We believe we are
best placed to meet international
needs and prove we are the
market leader as specialists
in global recruitment”. &

Get the star treatment

RecruitmentSuper’s ability to build and manage relationships
with our employer and member clients is what sets us apart.

Contact us

Employers 1300 304 044 Members 1300 3CG4 000
GPO Box 4839 Melbourne Vic 3001

Fax 1300 304 444 Email info@recruitmentsuper.com.au
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